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Highlights and Achievements 2018

A wonderful year for
Welwyn Garden City.

BROUGHT TO YOU BY THE BUSINESSES OF

Message from OJ,
Chair of the WGC BID
It has been an exciting and challenging year for the
BID. Whilst working hard to deliver the initiatives we
promised to you last year, we have had the opportunity
to be involved in several strategic projects which prior
to the establishment of the BID, would have been
inconceivable.
The County Council consulted with us on their proposed regeneration scheme, allowing
us to influence the scheme according to the feedback we received from you. We continue
to be involved in this scheme, shaping many of the design concepts.
We have partnered with Hertfordshire County Council and the Welwyn Garden City
Centenary Foundation in an application for LEP (Hertfordshire’s Local Economic
Partnership) funding. This is a significant piece of work still ongoing but if successful will
leverage in substantial funds to contribute to the regeneration of the area at the front
of the Howard Centre, developing a new Town Square. The work to develop this funding
application is an investment on our part, as this will provide a strong case for future
opportunities.
WGC will celebrate its Centenary in 2020! A charitable organisation (WGC Centenary
Foundation) established a few years ago plans to deliver a great variety of projects and
events which will leave a legacy for the town. We are working alongside them assisting
with the town centre projects.
These are just some examples of projects and activities which only happened because
of the BID and your contribution. Together, we are shaping the future of our town. It’s not
just what you see at first glance but all the work that goes on behind the scenes.
Our objective for the 5 years of the BID term is to make sure that every business within
the BID area can benefit from the BID and make the most of the levy they pay. This may
be easier for some organisations than others. However, it is our aim to ensure that we
cater for every sector so please get in touch with us if you think we can help.
This is your BID, your money and your opportunity to improve your town centre.
OJ Daya
Branch Manager Waitrose WGC and Chair of the WGC BID
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WONDERFUL WELWYN GARDEN CITY

Animated & Attractive
How we are creating a place which has a strong
sense of identity for residents, visitors and
employees working in the town centre to enjoy.

Extra date added

FREE
Event

Brought to you by the WGC BID businesses

LAST YEAR WE SAID WE
WOULD DELIVER, AND WE DID!

✔
✔
✔
✔
✔

World Food Festival
Cinema On The Green
Christmas Lights Switch On
Town centre Wi-Fi
Footfall monitors

WE ALSO DELIVERED
ADDITIONAL EVENTS &
ACTIVITIES SUCH AS….
● Garden Fair
✔ Easter Fun Day
✔ Easter Egg Trail
✔ Halloween Trail
✔ Midweek Munch

CINEMA
on
the

Green

Extra
date
added

WEDNESDAY 15
Thursday 16 and Friday 17 AUGUST
Howardsgate,
Welwyn Garden City AL8 6AL

For more information visit www.welw
welwyngardencitytowncentre

Our simple
but effective
Halloween
Trail received
great visitor
feedback...
My girls
and their
friends had
a lot of fun
working out
the clues and
following the
pumpkin trail around the town.
Everyone we met along the way
were so friendly.

YOUR 2019 EVENTS
■
■
■
■
■
■
■
■

Us
your Fe
plan REE
ensure ner to
make that you
th
of our e most
20
events 19

Easter Fun Day 19 Apr
World Food Festival 18 May
Garden Fair 20 July
Cinema On The Green 22, 23, 24 Aug
to|morrow Magazine Showcase –
17 Oct NEW 2019
Oktoberfest – 28, 29 Sept NEW 2019
Christmas Lights Event - 23 Nov
An improved regular market NEW 2019

yngarden.co.uk

@WelwynGarden

This year we went bigger and
better with our Cinema On The Green event
by adding an additional day and upgrading to a bigger
screen and improved sound system.

welwyngardencity_town centre

Over the 3 days a total of 4806 people
attended this FREE event and scored it a 4.9/5
on the enjoyment scale.
It was an amazing event, the staff really made it
something special. The staff were smiling, joking and
engaging with all spectators. It was a fantastically
organised event and was nice to have something that
was FREE for the whole family to enjoy. Well done! And
thank you to everyone involved.

YOU SPOKE, WE LISTENED!
The majority of visitors and
businesses wanted to see the
Christmas light switch on moved
to a Saturday giving them more
time to enjoy the festivities with the
whole family.
With this feedback in mind we
changed the day and increased
the hours of the event. Our footfall counters indicate
that the town centre saw an additional 4,000 visitors

compared to previous Saturdays in November.
HIGHLIGHTS AND ACHIEVEMENTS 2018
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Promoted &
Celebrated
How we are promoting our town
centre to encourage more people
to work, shop and enjoy.

LAST YEAR WE SAID WE
WOULD DELIVER, AND WE DID!

✔ A new Lifestyle Magazine
✔ A new identity for the town
✔ Promotional booklets and
advertising opportunities
In May 2018, we produced the
very first edition of to|morrow
magazine, a publication
with the sole aim of driving
customers to the town centre
and promoting the BID
businesses. All businesses
had a chance to be featured
for free in the magazine
which was posted to 48,000
homes beyond the Welwyn
Garden City area. We have
subsequently produced a
Winter edition and are already working on our
Spring 19 edition. So far, over 90 businesses
have taken up the opportunity to feature in
to|morrow. If you want to be included in the next
issue coming up in May, please get in touch now.
Prior to the Business Improvement District (BID)
commencing, 81% of surveyed businesses
felt that developing the town’s identity and
branding to attract more visitors should
be a main priority. With your help and a
local marketing company, a new brand was
developed, inspired by the Coronation Fountain
on Parkway.
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WGC BID AWARDS
A record breaking
70 businesses took
part in the Welwyn
Garden City Awards in
2018, and almost a third of them scored 90%
or over in customer satisfaction in the mystery
shopping judging, which proves that providing
great customer service is the one thing
that sets our businesses apart from others.
Unfortunately, once again the Awards ceremony
wasn’t as well attended as expected which has
led us to make the decision to run the awards
every two years rather than every year.
We are continuously growing our online presence.
2017

Increase

2325

3354

1029

2170

2402

232

417

1406

989

In the last year we have seen
a rapid increase in our social
media numbers, we achieved
this with more frequent posts
promoting offers, events, jobs
and online competitions. We
also ran training sessions to
help businesses make the
most of their use of social
media channels.

Keep up to date
and follow us on:
wonderfulwgc

Our social
media channels
are dedicated to
promoting the town
centre and the BID
businesses. If you have
any exciting news,
events or promoting
you would like us to
shout about then
please let us know.

wonderfulwgc

wonderful_wgc

COMING UP IN 2019
■
■
■
■
■
■
■

WONDERFUL WELWYN GARDEN CITY

2018

to|morrow magazine
Promotional Summer booklet
Social media training
Targeted campaigns
to|morrow fashion event
Mystery shopping
Rolling out new branding

WELWYN GARDEN CITY WATCH

Welcoming &
Accessible
How the BID is working to provide
a welcoming and easily accessible
place for visitors, workers and
residents to explore.

We have re launched the WGC Watch,
which works in partnership with Shop
Safe to provide instant communication
between shops, centre management,
CCTV control rooms and the police.
Membership to the upgraded scheme
is FREE to all BID businesses. The BID
is offering 50% off the first year’s radio
rental. Email: safety@welwyngarden.co.uk

TOWN CENTRE
AMBASSADORS

LAST YEAR WE SAID WE
WOULD DELIVER, AND WE DID!
✔
✔
✔
✔
✔
✔

Floral displays
Influencing town centre improvements
Introducing town centre Ambassadors
Relaunching the WGC Watch scheme
Improved Christmas lights and new tree
New town centre Wi-Fi

TOWN CENTRE IMPROVEMENT WORKS
Hertfordshire County Council trialled and consulted
on some improvements to the town centre
throughout 2018. Businesses’ feedback has been
taken on board and the works will be taking place
during 2019. For more information please email
WelwynGardenCityTownCentre@hertfordshire.gov.uk

The floral displays have added
vibrancy to our already beautiful
town centre, they have been a
great addition to the Welwyn
Garden City environment and
have been praised by visitors and
residents alike.
WGC looks so colourful this
summer, Thank you businesses
for this beautiful addition to an
already beautiful town centre.
The floral displays also captured the attention of
Anglia in Bloom who awarded Welwyn and Hatfield
Borough Council the silver award for 2018, with a
special mention of our floral displays.

The new town centre
Ambassadors’ mission
is to support businesses
and they are the eyes and ears of
the town centre and have already
achieved fantastic results.
AMBASSADOR INTERACTIONS
AND ISSUES REPORTED

914
Business
interactions
recorded.

17
Tasks reported from
litter, fly-tipping,
broken bollards and
anti-social behaviour.
Attends Community
Safety meetings

Working on introducing 2 defibrillators
accessible to
the public
Dealt with major
first aid incident –
epileptic fit and
head injury

1,406,153
The number of steps
Ambassadors have
accumulated since
their introduction.

COMING UP IN 2019
■
■
■
■
■

Wi-Fi official launch
Parking campaigns
Town centre improvements
Welwyn Garden City Watch user
training
New floral displays

HIGHLIGHTS AND ACHIEVEMENTS 2018
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A Great Business &
Leisure Offer

NEW AND IMPROVED
FESTIVE LIGHTING

How the BID is working to encourage growth,
development and investment of businesses
which complement and build on the strengths
of the town centre, promoting it as a great
place to do business.

As part of
the BID’s
commitment to
additionality,
we have
installed some
new Christmas
decorations
on the south
side of the
town centre,
with a tree outside Sainsbury’s
and some icicle style lights
alongside the canopies on
Church Road and Fretherne
Road. We’d like to thank the
businesses that helped make
this happen.

WELWYN GARDEN CITY BID APP
How it will benefit all
employees and businesses
We have developed an APP to
encourage business to business
trading in the town centre.
With thousands of employees
in Wonderful Welwyn Garden
City this is a FREE opportunity
for you to offer products and
services to WGC business
employees at a corporate/
discounted rate. The success
of this APP relies on YOU and what
you can offer. Each business has a unique log-in
to distribute to employees which will identify all
discounts and offers available in WGC.
If you would like to add an offer onto the Welwyn
Garden City BID APP then please let us know.
Let’s support each other by Keeping It Local.

TRAINING SESSIONS
How they have gone so far and how
you can register your interest
We are keen to support businesses
and help them to grow. During
2018 we have run training courses,
workshops and one to one debrief
sessions on mystery shopping.
We want to hear from you to see
how we can help you and your team
grow your business, please get in
touch with any training requirements
you may have.

WI-FI AND FOOTFALL
MONITORING
We have launched a system
that offers free Wi-Fi
throughout the town centre,
and also comes paired with
GEO-sense which monitors
footfall. This system is
much more insightful than the simple footfall
cameras or counters.
This invaluable information will help us understand
visitor dwell times, shopping patterns and measure
the success of our events.
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WONDERFUL WELWYN GARDEN CITY

COMING UP IN 2019
■
■
■
■

Improved/additional festive lighting
More training opportunities
Enhance the website and include a
store directory
Work with partners & landlords to
improve the town centre.

BID Finances 2018
9 months to Dec 18

Year to Mar 19

ACTUALS

BUDGET

£267,433.92

£279,481.00

£17,263.41

£27,000.00

£284,697.33

£306,481.00

EXPENDITURE

ACTUALS

BUDGET

Animated & Attractive

£90,506.07

£72,192.70

Promoted & Celebrated

£73,149.00

£62,916.52

Welcoming & Accessible

£18,916.52

£78,379.91

Great Business & Leisure Offer

£9,808.00

£20,030.00

Central Management, Costs & Administration

£18,078.83

£51,500.00

£1,841.65

£7,755.00

INCOME
BID Levy Revenue
Other Income (excluding in-kind and funding
secured through other partners)
TOTAL INCOME

Levy Collection Costs
Contingency

£14,679.31

TOTAL EXPENDITURE

PAYING YOUR BID LEVY
Every business in the Welwyn
Garden City BID area is required
to pay a levy which is in addition
to Business Rates and needs to
be paid separately (regardless
of how you pay the Business
Rates).
Prompt payment will help ensure
the objectives that were voted
on in the Business Plan come to
fruition.
You can pay the levy in the
following four ways. Please
always quote your BID account
reference

£212,300.07

£307,453.44

■

By debit or credit card,
telephone 0845 6041064
or online at WHBC Home
Page / Pay a bill or fine /
Online Payment System

If you have any queries
regarding payment of your levy
please contact the Business
Rates Team on 01707 357000
or email c.tax@welhat.gov.uk

■

By cheque payable to
Welwyn Hatfield Borough
Council

■

By cash at the Council
Offices on The Campus,
Welwyn Garden City

If you have questions about the
Business Improvement District
or would like to get involved,
please contact the BID team on
01707 383999 or email
bid@welwyngarden.co.uk.

■

By BACS, creating a new
payee using the following
details.
Sort code: 40-46-08
Account number: 41020900

Make sure you make the most of
the levy that you pay by taking
advantage of the opportunities
that the BID offers.

The levy will increase by 2.1% which is determined by the Consumer Price
Index as of the 1st December of the year before the next billing process.
HIGHLIGHTS AND ACHIEVEMENTS 2018
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Get involved in your BID!
THIS IS YOUR BID
The greater your
involvement is, the more
opportunities you take
advantage of, the better
value for money you will
receive from your BID
levy.
These are just few ways
in which you can get
involved:
■

Keep abreast of
BID news and
opportunities by
reading the WGC
BID Newsletter, the
monthly Bulletin and
our social media.

■

Attend WGC BID
meetings and social
events.

■

Liaise with your BID
Project Manager
and the WGC BID
Ambassadors
for information
on projects and
opportunities.

MEET THE TEAM
■
■

■

■

Take part in
to|morrow magazine

Nicky Wolff

Join the WGC BID
Board to monitor
the effectiveness of
BID activities and be
part of the decisionmaking process.

BID Manager (Job Share)

Make the most of
the opportunities
to advertise
and promote
your business at
discounted rates.

BID Manager (Job Share)

Look out for
opportunities to
quote for the supply
of products and
services.

nicola@wgcbid.co.uk

Mariana Bitonte
mariana@wgcbid.co.uk

Clare Day
Marketing, Events &
Communications Manager
clare@wgcbid.co.uk

Lee Rowark
For further information
please contact the
BID office on 01707
383999 or speak to the
WGC BID Ambassadors.

WGC Ambassador
ambassadors@wgcbid.co.uk

Nicola Dunbar
Events & Engagement
Officer (WHBC)

THANK YOU
Thank you to all our Directors, who volunteer their
time – without any renumeration – to steer the BID
and ensure that all projects and BID events are in
line with the business plan objectives that businesses
voted for. During the last year we have said goodbye
to two of our Directors; Paul Haynes (Howard Centre)
and Emma Ramsdale (Kinetic Cycles) who have been
great supporters of the BID, we wish them the best in
their future endeavours.

n.dunbar@welhat.gov.uk

01707 383999
bid@welwyngarden.co.uk
www.wonderfulwgc.co.uk
wonderfulwgc
wonderful_wgc

wonderfulwgc

Welwyn Garden City BID, c/o John Lewis,
Bridge Road, Welwyn Garden City AL8 6TP

